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The Fix is focused on covering the rapidly evolving and innovative European media, tech
and business landscape - and the actors driving the change

We engage senior media decision makers and influencers, with a top management perspective

& & 2

Newsletter/
Social media

Original reporting Online events

BATHERX S—

Media Revolutions

A Mavericx's Look at Emerging Curope Med




We reach a niche but highly targeted audience of media managers and influencers via
own platforms, social media and republication / event partners
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The Fix is followed by senior professionals from 500+ media, including:

Senior media managers and experts follow! The Fix (selected examples)
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Martijn de Kuijper

Founder of Revue, newsletter platform acquired by
Twitterin 2021

Natalie Nougayrede

The Guardian editorial board, columnist. Fellow, Robert
Bosch Academy. Former executive editor of Le Monde

James Hewes

Media and communications executive, former CEO of
the International Federation of Press Publishers
(@FIPPWorld)

Claire Atkinson

Reporter, editor, former |Insider's Chief Media
Correspondent. Former Senior Media Editor at NBCNews;
NYPost. BAFTA, NY

Our followers include decision-makers and influencers from across the mediaworld (1/2)

Tanya Pampalone

Former Managing Editor Global Investigative Journalism
Network (@gijn). Currently business development at U.S.
Right to Know

Anne Godlasky

President at National Press Foundation. Former Politics
& International Editor @usatoday. 2020 Nieman Fellow
@niemanfdn

Grzegorz Piechota

Researcher-In-Residence, International News Media
Association; ex-fellow at Oxford and Harvard; ex-editor at
Gazeta Wyborcza

lain Martin

Columnist at The Times. European News Editor with
Forbes. Formerly Storyful Asia Editor
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Warren Whitlock

Founder/CEO Stirling, publishing, emerging
technologies, digital marketing, blockchain, Al. Futurist,
Advisor, Author, and friend

Myroslava Gongadze

Service Chief at @voanews. @Niemanfdn fellow 2019.
Press freedom, National security, female empowerment

Axel Dittmann

Senior Customer Solution Architect Generative Al,
Industrial and Infrastructure @Microsoft, focus: #IOT, #Al,
#Python

Kathy English

Journalist; Chair of Board, Canadian Journalism
Foundation; Past Public Editor, @TorontoStar (2007-
2020); Journalism Fellow, @RISJ_Oxford (2020/1)

Our followers include decision-makers and influencers from across the mediaworld (2/2)

ChrisWaiting

CEO @ConversationUK. Formerly @BBC and @AP.
Interested in the future of news, engagement with
research and good policymaking

RodneyGibbs

Head of Audience & Product at National Trust for Local
News. Fomerly Strategy & Innovation @AIJC|
@ONABoard Member |aspiring Bananagrams champion

Eric Wishart

Former AFP editor-in-chief, now handling special
projects. Journalism lecturer at HKU and HKBU. FCC
Hong Kong press freedom co-convener. SPJ, PEN &
AAJA member

Sjoerd Wolthers

CIO at FD Mediagroep | Specialized in managing IT
Architecture & Rationalization, Project and Program
management, Customer Excellence, Contact Center
improvement, Shared Service Centerimprovement
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Products offered by The Fix

Native Banner Editorial Sodial Newsletter
Advertising Advertising Newsletter Media courses
Posts
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Native Advertising o

[ ]
Atex Al Challenge: accelerating Al
innovation in journalism
e BATHEFIX = .

Advice on using Al to improve
publisher operations

A look at the initiative helping kickstart Al projects in the news
‘& industry

Article by Listen to this article
Alberto Puliafito
0:00/6:21
Listen to this aticle
0:00/5:09 .
Editor’s note: This article was created in

Editor’s note: This article is sponsored by Atex, a leading software company partnership with , @ smart editorial

selling solutions for media-rich industries. Journalism is evolving, and so is

analytics system.

the way we work. In this article we explore the

accelerator program that helps newsrooms and journalists k«cks’tarl their Al
oo Al has been top of mind for most news leaders
over the past few years. shows that
most news organisations are already

for tasks like back-end automation and

optimising content creation.

We offer native advertising for brands that want to attract
customers with non-traditional advertising tastes.

Native advertising provides the chance of being creative in
content creation and introducing the brand’s products through
our news which perfectly matches the webpage’s flow. In this
way, the ads do not also face with elimination due to ad blocker
apps because we embed the contentin the article or the news.

Our productis also as a perfect way to reach the readers who
already tend to ignore other traditional ways of advertising,.

Prices starting from 1000 EUR for basic article.
Additional fees for expanded photostory, video
or audio elements




Editorial Newsletter

* We offer the advertising through our editorial newsletter
option to the brands which prefers to reach their customers
with traditional ways.

*  Our meticulously prepared newsletter is perfect for
the brands which aims to create a relationship with

their customers and to inform them in detail about
their products by sending the newsletter regularly.

Advertising block:
500 EUR/one weekly issue

Reach out to us to learn more about Prime
Sponsorship & its rates

bt 1 HX

Monday, September 16
by The Fix Team

Al for newsrooms; unique
French media outlets
from Central Europe

One of the oldest digital-only publishers in
Europe reports in French on the Balkans.
How does it work — and how is it funded?

The latest story from The Fix is a fascinating
story of Le Courrier des Balkans and Le
Courrier d’Europe _centrale, two unique
French media outlets from the Balkans and
Central Europe struggling to survive.

How Yahoo UK builds community and
returns readership with a weekly poll

POLL OF THE WEEK

yahoo/

How do you feel about Reform's success in the
local elections? Have your say
A jon congin

s specuiation continues over the impact of Reform UK's local elaction gains, Yahox

OPINARY

\dvertisement

‘ahoo UK's “Poll of the Week” has become a regular feature for their audience -
witing readers to weigh in on the week’s most talked-about stories, from politics
ind public services to lifestyle and entertainment.

\s the latest Reuters Digital News Report highlights, younger audiences increasingly
void traditional news formats and lean into experiences that feel participatory,
slevant, and informal. Yahoo's polls fit that shift: fast, inclusive, and built to reflect
he audience back to itself.
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Social Media Posts

The Fix Media @TheFixMedia - 1d

The European Science-Media Hub is
organising a Summer School to help
journalists & media creators cover the
climate crisis — soon to be the most
important impact-oriented bit for
publishers. Speakers from @TheEconomist,
@Guardian & more have been confirmed.

Apply before May 30

ESMH Summer *

about j s ;Z: e
School 2022 changes bt el conpies

FOR JOURNALISTS
& MEDIA MAKERS

UnNique PP

DETAILS

Applications
close on 30 May

Q) 13 4 Q7 <5

We offer ads to be shared on our highly active and updated social
media channels to the brands that believe in the power of social
media and want to reach different age range of customers.

Through advertising on our social platforms, the brands have
chance to communicate with our dynamic social media commun
ity and introduce their products to a unique customer profile.

This is one of our cost-friendly advertising options.

Twitter/LinkedIn: 180 EUR/post




Newsletter Courses

e The Fix produces evergreen newsletter courses, on topics
like solutions journalism and audience building, and Al.

e Inourcourses we target high-
quality and engaged readers,as shown by our metrics (e.g. 58
% average open rate on the solutions journalism course).

¢ Youcan become a sponsor of a new course focused on atopic
related to your brand.

Sponsorship of the new course development: starting
from 5.000 EUR

View this email in your browser

RATHE FIX

Hello, and welcome to the sixth instalment of The Fix’s solutions journalism course.

The best things about journalists are that we're independent, stubborn and have little
respect for authorities. But sometimes, just sometimes, these can feel like the worst
thing about journalists.

Inside the newsroom, it means that we're notoriously hard to manage, sceptics by
nature. So regardless of whether you're an editor trying to elicit some enthusiasm
from your weary direct reports, a reporter managing upwards to make your editors see
the point of solutions journalism, or a middle manager fighting all fronts at once, you
need an action plan to carry it through.

lience wants” to “audience needs” has helped me.

Ir most-read topics, but leaves us vulnerable to

¥ about buying a car hits your KPI sweet spots, should
§, or was it instead successful because you helped

e senspswrewssneen€eds, on the other hand, more easily lends itself to
drilling down into what people need to navigate the world around them, to understand
it, connect with it, make the most of it, improve it — some of the fundamental reasons

why they consume news.

F

Developed by Dmitry Shishkin while
working for the BBC World Service, the
User Needs Model is now used by many
newsrooms around the world. Scroll down
to the bottom of the email to read more
about the User Needs Model and how to
put it into practice in your own newsroom.
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partnerships@thefixmedia

The Fix Team
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